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ART. ASK FOR MORE.

©Barbara Morgan, from “Martha Graham: Sixteen Dances in Photographs” by Barbara Morgan

For more information about the importance of arts education, please contact ﬁ
www.AmericansForTheArts.org.
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Americans for the Arts - Newspaper 4 1/4 x 7 B&W AFAWV1-N-05217-K “Martha Graham” , localizable 85 line screen
(ad contains non-repro blue copy indicating where localization info can be placed)
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