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agRES NOT ENOUGH ART IN OUR Scrogy
T s.

NO WONDER PEOPLE THINK

MARTHA GRAHAM

IS A SNACK CRACKER.

For more information about the importance of arts education, please contact ﬁ

www.AmericansForTheArts.org. AMERICANS
A ARTS

(For Official Campaign Partner or Sponsor Use Only: Insert logo and/or organization name here.)
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Americans for the Arts - Newspaper 4 1/4 x 3 1/2 B&W AFAWV1-N-05217-L “Martha Graham”, localizable 85 line screen
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